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In some countries, camel farming is changing from traditional extensive forms to modern semi-
intensive or even intensive forms. This could challenge the established perception of the camel
farming as an environmentally sustainable production system. The challenge for all camel
stakeholders is to maintain this image and to promote “sustainable development”. This involves the
control of the camel demography which must be balanced with the environmental carrying capacity,
the development of alternative feeding systems for preserving the water resources, and the
development and promotion of high-value products to the growing market.



